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Big Brothers Watchin'

Za, U.-S. Department of Health and Human Services
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M Office of Inspector General

Watch on @3 YouTube

Eye on Oversight — Medical Identity

SOURCE: Eye on Oversight - Medical Identity Theft | Office of Inspector General | Government Oversight | U.S. Department of Health and Human Services (hhs.gov]




6 Ways Your Identity Can Be Stolen Intro

SOURCE: itub 2v=0ST!
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2023 HEALTH CARE FRAUD
\TIONWIDE ENFORCEMENT ACTION

2023 Health Care Fraud

Nationwide Enforcement Action

DEPUTY INSPECTOR GENERAL FOR INVESTIGATIONS

in announcing a major Enforcement Action
to combat health care fraud.

SOURCE: HHS-OIG Remarks on the 2023 Health Care Fraud Naf

wide Enforcement Action — YouTube
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Current 2023 Workplace Violence & Fraud Series
Workplace Violence & Fraud Series 2023 Speakers and Reactors

The Imposters: Workplace Violence in 2023: Workplace
Threats to Safet H

Emerging Threats to Safety Beyond Physical H

Jennifer Dingman David Morris PhD JD Vicki King

Ann Rhoades C. Clements MD PhD Chief William Adcox Gregory Botz MD Charles Denham MD
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Voice of Patient and Family

Jennifer Dingman

Founder, Persons United Limiting
Substandard and Errors in Healthcare
(PULSE), Colorado Division
Co-founder, PULSE American Division
TMIT Patient Advocate Team Member
Pueblo, CO
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If you wish to follow us on Twitter,
go to: http://twitter.com/TMIT1
or use #safetyleaders hashtag

n fa

Also, go to:
www.facebook.com/SafetylLeaders
and related sites

Cas
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Our Purpose, Mission, and Values

Our Purpose:
We will measure our success by how we protect and

— enrich the lives of families...patients AND caregivers.

i =B To accelerate performance solutions that save lives,

save money, and create value in the communities we

CAREUNIVERSITY ° serve and ventures we undertake.

Our ICARE Values:

Integrity, Compassion, Accountability, Reliability, and
Entrepreneurship.
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Disclosure Statement
The following panelists certify that unless otherwise noted below, each presenter provided full disclosure information; does not intend to discuss an unapproved/investigative use of a
commercial product/device; and has no significant financial relationship(s) to disclose. If unapproved uses of products are discussed, presenters are expected to disclose this to
ici| None of the ici| h: any i 1f lication or devic i i in their i

Dr. Gladstone McDowell has nothing to disclose
Vicki King has nothing to disclose

John Nance JD has nothing to disclose

Chief William Adcox has nothing to disclose

Dr. Botz has nothing to disclose

Randy Styner has nothing to disclose

Jeni Dingman has nothing to disclose

Charles Denham, MD, is the Chairman of TMIT; a former TMIT education grantee of CareFusion and AORN with co-production by Discovery Channel for Chasing Zero
documentary and Toolbox including models; and an education grantee of GE with co-production by Discovery Channel for Surfing the Healthcare Tsunami
documentary and Toolbox, including models. HCC is a former contractor for GE and CareFusion, and a former contractor with Siemens and Nanosonics, which
produces a sterilization device, Trophon. HCC is a former contractor with Senior Care Centers. HCC is a former contractor for ByoPlanet, a producer of sanitation
devices for multiple industries. He does not currently work with any pharmaceutical or device company and has not done so for more than 5 years. His current area of
research is in threat management to institutions including conflict of interest, fraud, and inui i ion and consumer education
including bystander care. Dr. Denham has been a collaborator with the late Professor Christensen at Harvard Business School.
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Jeni Dingman has nothinl o @ver will be provided by healthcare
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contractor with Siemens and Nanosonics, which produces a sterilization device, Trophon. HCC is a former contractor with Senior Care Centers.
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3,100 Hospitals in 3,000 Communities
500 Subject Matter Expert Pool Developed over 39 Years

Turn the Science into Safety.,
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) raud befinition Battling Failure to Rescue

In law, fraud is intentional deception
to secure unfair or unlawful gain, or
to deprive a victim of a legal right.

Fraud can violate civil law (e.g., a
fraud victim may sue the fraud

Seersing perpetrator to avoid the fraud or
recover monetary compensation) b
or criminal law (e.g., a fraud High School ¥

Home Health _perpgtrator may be prosecuted and r

Ccare imprisoned by governmental
authorities), or it may cause no loss
of money, property, or legal right but

Sham Peer " s e
Review still be an element of another civil or : .
criminal wrong. TMIT High Performer Webinar
Whistleblower August 17, 2023
Retaliation Webinar 207

Source: https://en.wikipedia.org/wiki/Fraud
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Top Causes of Unintentional Death By Age - 2020

The TRANQ: The Zombie Effect
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Total unintentional

deaths by age group
Total Suicide G 0 ‘ G °
Deaths: 44,298

‘Sourco: Adapted from the National Safety Councilnjury Facts, 2020 Editon

utube j352-Q41A
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The Problem: Failure to Rescue

Choking & Drowning Opioid OD & Poisoning Anaphylaxis

-:m-.;o. A.

Infection Care Transportation Bullying
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The Solution: Bystander Rescue Care

Choking & Drowning Opioid OD & Poisoning

na M ;99‘

Cardiac Arrest Anaphylaxis

Sudden Cardinc Arrst; Therels an epidemicof SCAwith  Choking: Moro than 100,000 lves have bean saved with ife a
i prior
a
‘occurring at sporting events. CPR and AED use have a -
dramaticimpact on survi Possibe Lives Saved i the US: 13 per day cano Epinephiine
Possible Lives Saved in the US: 41 aduls every hourand 19 Awareness drives prevention. auto-injectors savelves within minutes.
chidren pr day. 25% of SCA deaths n children occur at Drowning: By population, drowning and near drowning - possipiLives Saved in the US: There are 263 0D deaths  PoSSible Lives Saved i the US: 2 per day

<uch events - 4 per day. events are very common. Since much of the O population
s near water, the numbers ar likely much greater.
Possible Lives Saved in the US: 11 per day

per day. Up to 11 lives may be saved per hour.

) 2 2R

Infection Cae: Epidemics, pandemics, and seasonal Nonraffic Rlated Vehicular Accide Bullying & Workplace Violence; Bullying and abuse of
infections area eading cause of death. Prevenion, of o tratfc related driverover aceldent near schols power in schools and at work can lead o suicide,
d

tect . Mor thanon. workplace violence, violentntruders, and active shooter

nts: Thell

Major Trauma & Bleeding: Bystander care especially for
major bleeding using Stop-The-Bleed techniques of
band

enormous impact on survival.
Possible Lives Saved in the US: 14 p

events.
Tac efforts Possible Lives Saved in the US: Diffcult o estimte,

of all Med Tac Bystander Rescue Care. s that they arelikely

Possible Lives Incalculable - ore than 1 Millon from

COVID alone. Almost 1,000 per day from sepsis.

inthe US: there
re 1,900 deaths r; reventable
are 1,900 deaths per year; many are proventable. ik

Sources: CDC and Other Sources
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AdvancedLifeSupport
wrestCare

The Problem: f / 0/@
FAILURE TO RESCUE _ )

Recognitionan
Activation of Emergency

mediats High-

Basic & Advanced
i Rapid
Qualiy CPR Defibrilaton mergen

Modical Services

I

10 Minutes

The Solution:
Bystander Care

3 Minutes Longer than 3 Minutes — heart and brain begin to die

35 MIT A

“Frankenstein” Synthetic Medical Identity Theft
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The Threat of Online Relationships

Randy Styner

Director Emergency Response
University of California Irvine
Community Leader

Best Selling Author

2020 TMIT
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The 5 Rights of Pain Management

Gladstone C. McDowell, Il, MD

Pain Management Specialist

Urologic Oncologist

Director, Task Force Leader

Texas Medical Institute of Technology (TMIT)
Austin, TX

Source: Denham, CR; McDowell, GM CareUniversity CME Program
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General Data
Protection Regulation
and
California Consumer Protection Act

CCPA VS. GDPR

RIGHTS Right to be/lnformed

bject to processing
hts in relation to automated
ision making and profiling

SOURCE: hitps:/dataprivacymanager.neticcpa-vs-gdpr/
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What is “1st Party, 2nd Party, and 3™ Party Personal Data”?
First-party, second-party, and third-party data are terms used in the context of data ion and ip, parti ly with regard to
personal information about consumers. They describe different sources and relationships regarding the data:

» First-Party Data:

1st « Definition: First-party data refers to information that an organization collects directly from its own customers or users.
Party Itis data that the organization owns and controls because it is gathered from its interactions with individuals.
Data « Example: When a website collects data on user behavior, such as website visits, product views, or user preferences,

that data is considered first-party data for the website owner.

» Second-Party Data:
« Definition: Second-party data is essentially someone else's first-party data that is shared with your organization

2nd through a direct partnership or agreement. It is data collected by another organization and then shared with your
Party organization, typically in a mutually beneficial arrangement.
Data « Example: If an e-commerce company partners with a complementary business, such as a travel booking platform, to

exchange customer data (with consent and privacy compliance), the travel platform's customer data, when used by the
e-commerce company, becomes second-party data for them.

» Third-Party Data:

3rd « Definition: Third-party data is data that an organization acquires from external sources that are not the organization's
Party own customers or partners. It is data collected and aggregated by other entities, such as data brokers, and is typically
Data purchased or licensed for various purposes, including marketing and analytics.
« Example: If a marketing agency buys a dataset of consumer preferences and demographics from a data broker to
target i that dataset is i third-party data for the marketing agency.

‘Sources: HCC Global
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Personal Identity
Information

Personal
Identity Info

» First-Party Data:

« Definition: First-party data refers to information that an organization collects directly from its
own customers or users. Itis data that the organization owns and controls because it is
gathered from its interactions with individuals.

« Example: When a website collects data on user behavior, such as website visits, product
views, or user preferences, that data is considered first-party data for the website owner.

Personal Identity First-Party Data

Information Direct relationship with the customer

Collected with consent

Individual data

High accuracy and reliability

Personal
Not shared

Identity Info
Examples:- Customer email- Phone
number- Purchase history- Support
history- Loyalty program info

» First-Party Data:

« Definition: First-party data refers to information that an organization collects directly from its
own customers or users. Itis data that the organization owns and controls because it is
gathered from its interactions with individuals.

« Example: When a website collects data on user behavior, such as website visits, product
views, or user preferences, that data is considered first-party data for the website owner..
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» First-Party Data:

« Definition: First-party data refers to information that an organization collects directly from its
own customers or users. It is data that the organization owns and controls because it is
gathered from its interactions with individuals.

« Example: When a website collects data on user behavior, such as website visits, product
views, or user preferences, that data is considered first-party data for the website owner..
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» First-Party Data:

« Definition: First-party data refers to information that an organization collects directly from its
own customers or users. It is data that the organization owns and controls because it is
gathered from its interactions with individuals.

« Example: When a website collects data on user behavior, such as website visits, product
views, or user preferences, that data is considered first-party data for the website owner..
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» First-Party Data:

« Definition: First-party data refers to information that an organization collects directly from its
own customers or users. Itis data that the organization owns and controls because it is
gathered from its interactions with individuals.

« Example: When a website collects data on user behavior, such as website visits, product
views, or user preferences, that data is considered first-party data for the website owner..

Personal Identity First-Party Data

Information Direct relationship with the customer

Collected with consent

Individual data

High accuracy and reliability

Personal
Not shared

Identity Info
Examples:- Customer email- Phone
number- Purchase history- Support
history- Loyalty program info

» First-Party Data:

« Definition: First-party data refers to information that an organization collects directly from its
own customers or users. Itis data that the organization owns and controls because it is
gathered from its interactions with individuals.

« Example: When a website collects data on user behavior, such as website visits, product
views, or user preferences, that data is considered first-party data for the website owner..
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» First-Party Data:

« Definition: First-party data refers to information that an organization collects directly from its
own customers or users. It is data that the organization owns and controls because it is
gathered from its interactions with individuals.

« Example: When a website collects data on user behavior, such as website visits, product
views, or user preferences, that data is considered first-party data for the website owner..

Personal Identity
Information

Personal
= Identity Info

2nd
[ Party [
Data

» Second-Party Data:
« Definition: Second-party data is essentially someone else's first-party data that is shared with your organization through a
direct partnership or agreement. It is data collected by another organization and then shared with your organization, typically in
a mutually beneficial arrangement.

« Example: If an e-commerce company partners with a complementary business, such as a travel booking platform, to exchange

customer data (with consent and privacy compliance), the travel platform's customer data, when used by the e-commerce
company, becomes second-party data for them.

12/21/2023
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Personal Identity
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Second-Party Data

Indirect customer relationship

Collected with consent

Personal Individual data

Identity Info High accuracy and reliability
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Examples:- Website activity- Social
media profiles- Customer feedback-
Customer surveys

» Second-Party Data:
« Definition: Second-party data is essentially someone else's first-party data that is shared with your organization through a
direct partnership or agreement. It is data collected by another organization and then shared with your organization, typically in
a mutually beneficial arrangement.
< Example: If an e-commerce company partners with a complementary business, such as a travel booking platform, to exchange
customer data (with consent and privacy compliance), the travel platform's customer data, when used by the e-commerce
company, becomes second-party data for them.
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» Second-Party Data:
« Definition: Second-party data is essentially someone else's first-party data that is shared with your organization through a
direct partnership or agreement. It is data collected by another organization and then shared with your organization, typically in
a mutually beneficial arrangement.
« Example: If an e-commerce company partners with a complementary business, such as a travel booking platform, to exchange
customer data (with consent and privacy compliance), the travel platform's customer data, when used by the e-commerce
company, becomes second-party data for them.
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» Second-Party Data:
« Definition: Second-party data is essentially someone else's first-party data that is shared with your organization through a
direct partnership or agreement. It is data collected by another organization and then shared with your organization, typically in
a mutually beneficial arrangement.
« Example: If an e-commerce company partners with a complementary business, such as a travel booking platform, to exchange
customer data (with consent and privacy compliance), the travel platform's customer data, when used by the e-commerce
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« Example: If an e-commerce company partners with a complementary business, such as a travel booking platform, to exchange
customer data (with consent and privacy compliance), the travel platform's customer data, when used by the e-commerce
company, becomes second-party data for them.
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» Second-Party Data:
« Definition: Second-party data is essentially someone else's first-party data that is shared with your organization through a
direct partnership or agreement. It is data collected by another organization and then shared with your organization, typically in
a mutually beneficial arrangement.
< Example: If an e-commerce company partners with a complementary business, such as a travel booking platform, to exchange
customer data (with consent and privacy compliance), the travel platform's customer data, when used by the e-commerce
company, becomes second-party data for them.

Personal Identity
Information

Personal
Identity Info

« Definition: Third-party data is data that an organization acquires from external
sources that are not the organization's own customers or partners. It is data
collected and aggregated by other entities, such as data brokers, and is typically
purchased or licensed for various purposes, including marketing and analytics.

« Example: If a marketing agency buys a dataset of consumer preferences and
demographics from a data broker to target advertising campaigns, that dataset is
considered third-party data for the marketing agency.
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» Second-Party Data:
« Definition: Second-party data is essentially someone else's first-party data that is shared with your organization through a
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Right Protection
l ' Personal

Identity

Right Consent: Proper consent must include privacy and
use preferences and be revocable. The use of tools and
methods such as cookies can track user’s online behavior
such as browsing history, preferences, and interactions. This
information can be used to create detailed user profiles
which may infringe on user’s privacy.

Right Information: The information collected and used may
be inaccurate. Third Party Data that is unconsented for
access and use which is aggregated and integrated may be

in accurate and violate the privacy of the individual.
Sources: HCC Global
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Right Access: Historically third -party cookies have led to the data
being shared with advertising and analytics companies without the
user's full awareness or control. In order to be in full compliance with
the evolving regulations, access to personal data must be granted.

Right Use: Individuals should have the right to privacy and use
preferences that may be revocable and granted regularly.

Right Protection: It is critical that the personal identity information
that is collected and stored is protected from breach, misuse,
fraud, and potential harm to individuals and their families.
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The definition of consent typically involves the following key elements:

1.Voluntary Agreement: Consent must be freely given, meaning that users should not be subjected to
undue pressure, manipulation, or negative consequences if they choose not to provide consent. Users
should have a genuine choice in whether or not to allow the use of cookies.

2.Informed: Users must be informed about what they are consenting to. This means they should receive
clear and transparent information about the types of cookies being used, the purposes for which data is
collected, and who the data will be shared with, among other relevant details.

3. Specific and Granular: Consent should be specific to each purpose for which cookies are used.
Websites should not bundle multiple purposes into a single consent request but should instead ask for
separate consents for different types of cookies (e.g., necessary cookies, analytics cookies, advertising
cookies).

4. Affirmative Action: Consent must be given through an affirmative action, such as clicking an "Accept"
button, toggling a switch, or actively selecting options in a cookie settings menu. Pre-ticked boxes or
assumed consent (e.g., through the use of pre-checked checkboxes) are generally not considered valid
forms of consent.

5.Easily Withdrawn: Users should have the ability to withdraw their consent at any time with the same
level of ease with which they gave it. This means that websites should provide users with clear options to
change their cookie preferences and opt out of data collection.

6.Child Consent: In many jurisdictions, obtaining consent from parents or guardians is required when
collecting data from children below a certain age (e.g., 13 years in the United States).

What is “Consent”?

The 5 Rights of My Identity ~
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should have a genuine choice in whether or not to allow the use of cookies.
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3. Specific and Granular: Consent should be specific to each purpose for which cookies are used.

Websites should not bundle multiple purposes into a single consent request but should instead ask for

separate consents for different types of cookies (e.g., necessary cookies, analytics cookies, advertising
cookies).

4. Affirmative Action: Consent must be given through an affirmative action, such as clicking an "Accept”

button, toggling a switch, or actively selecting options in a cookie seftings menu. Pre-ticked boxes or

assumed consent (e.g., through the use of pre-checked checkboxes) are generally not considered valid
forms of consent.

5. Easily Withdrawn: Users should have the ability to withdraw their consent at any time with the same
level of ease with which they gave it. This means that websites should provide users with clear options to
change their cookie preferences and opt out of data collection.

6. Child Consent: In many jurisdictions, obtaining consent from parents or guardians is required when
collecting data from children below a certain age (e.g., 13 years in the United States).
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6 Ways Your Identity Can Be Stolen

SOURCE: youtube. 2v=9ST!

H o The Ethics of Managing People’s Data
Busine by Michael Segalla and Dominique Rouziés
Review From the Magazine (July-August 2023)

SOURCE:

https://hbr.org/2023/07/the-ethics-of-managing-peoples-data
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Netflix published a data set that included 100
million records of its customers’ movie ratings
and offered $1 million to any data scientist who
could create a better movie-recommendation
algorithm for the company.

The data contained no direct identifiers of its
customers and included only a sample of each
customer’s ratings.

Researchers were able to identify 84% of the
individuals by comparing their ratings and rating
dates with a third-party data set published by
IMDb, another platform on which many Netflix
customers also post film ratings.

SOURCE: https://hbr.org/2023/07/the-ethics-of-managing-peoples-data
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The year 2023 witnessed a
groundbreaking GDPR fine surpassing
€1.2 billion to Meta (formerly known as
Facebook). Of the top 20 GDPR fines
recorded, seven were imposed on Meta or
Meta-owned companies.

Astonishingly, this single fine alone
comes close to eclipsing the combined
total of all GDPR fines issued by January
28,2022, which was approximately €1.64
billion.

Collectively, GDPR fines have now
reached over €4 billion. These figures
demonstrate the ongoing commitment to
upholding data protection regulations
and highlight the increasing financial

consequences of non-compliance.
SOURCE:

20 higgest GDPR fines so far [2023]

19/09/2023 in Blog, GDPR

i\

20 BIGGEST GDPR FINES
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What are the “Personal Identity Threats”
to Consumers of Consent to Cookies?
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Why You Need an Al Ethics Committee

by Reid Blackman
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Gregory H. Botz, MD, FCCM
UT MD Anderson Cancer Center
Stanford University School of Medicine

Key Patient Safety Issues

“TRANQ is a street name for a drug Xylazine.

Gregory H. Botz, MD, FCCM Xylazine is a sedative agent that's been used in
veterinary practice for some time. But even though

Professor of Anesthesiology and Critical Care H H H H

UT MD Anderson Cancer Center, Houston, TX it underlined testing, it has never been approved

Adjunct Clinical Professor, Department of for use in humans.”
Anesthesiology

Stanford University School of Medicine,
Stanford, CA

© 2022 TMIT Global TMIT Global £

Dr. Gregory Botz Dr. Gregory Botz

Gregory H. Botz, MD, FCCM | Gregory H. Botz, MD, FCCM
UT MD Anderson Cancer Center 1P UT MD Anderson Cancer Center
Stanford University School of Medicine N Stanford University School of Medicine

“The spread of fentanyl in our community has
continued and perhaps accelerated despite things
like the COVID pandemic and other issues that are
on the front page of the news.”

“But now our friendly drug dealers have figured
out that by adding that to drugs like fentanyl, they
can get a different or a better high.”

> 2023 TMIT 2023 TMIT
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Gregory H. Botz, MD, FCCM
UT MD Anderson Cancer Center
Stanford University School of Medicine

“There's a huge market for counterfeit pills
especially coming from Mexico.”

Gregory H. Botz, MD, FCCM
UT MD Anderson Cancer Center
Stanford University School of Medicine

“In 2022, the Drug Enforcement Administration
seized 15 million counterfeit pills over the year
from a variety of sources. And when tested about
60 % of those counterfeit pills had a lethal dose of
fentanyl incorporated into that pill.”

2023 TMIT
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Dr. Gregory Botz

Gregory H. Botz, MD, FCCM
UT MD Anderson Cancer Center
Stanford University School of Medicine

“In 2022, the Drug Enforcement Administration
seized 15 million counterfeit pills over the year
from a variety of sources.”

TMIT D\

Dr. Gregory Botz

Gregory H. Botz, MD, FCCM
UT MD Anderson Cancer Center
Stanford University School of Medicine

“Narcan or the generic name, Naloxone, is a drug
that reverses opiates. And Fentanyl, and Morphine,
Oxycodone are opiate drugs. That's the only thing
that Narcan does. It doesn't have any other effects
on the body. So, if you give it to someone, and they
don't have opiates in their system, it won't cause
them any harm.”

TMIT D\
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Gregory H. Botz, MD, FCCM
UT MD Anderson Cancer Center
Stanford University School of Medicine

“But now there's a threat to a medical record, and
people can take over our identity, or create a new
identity with your aggregated information that they
gather over the internet, to exploit your medical
record to get medical services, either to obtain
services to get prescriptions for narcotic, or get
curable medical equipment that can be resold.”

Dr. Gregory Botz

> 2023 TMIT

Gregory H. Botz, MD, FCCM
UT MD Anderson Cancer Center
Stanford University School of Medicine

“Having an accurate version of your medical
record including your medical problems, your
allergies, your medications, and other things that
are particular to you, available to first responders
allows them to better understand you and make
better choices about your treatment.”

Dr. Gregory Botz

Gregory H. Botz, MD, FCCM
UT MD Anderson Cancer Center
Stanford University School of Medicine

“To get that false information or that false activity
off your medical record is extraordinarily difficult
to do.”

Dr. Gregory Botz

Gregory H. Botz, MD, FCCM
UT MD Anderson Cancer Center
Stanford University School of Medicine

“We have found that there is a gap in care between
the time of the medical emergency and the
response of the first responders. And in that gap,
we can train bystanders to provide life-saving care
and provide it until first responders get there.”
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Dr. Gregory Botz

Gregory H. Botz, MD, FCCM
UT MD Anderson Cancer Center
Stanford University School of Medicine

“And we have lots of data showing that in people
with sudden cardiac arrest, doing CPR is the best
instrument until first responders can get there.”
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Dr. Gregory Botz

Gregory H. Botz, MD, FCCM
UT MD Anderson Cancer Center
Stanford University School of Medicine

“I think we recognize that providing care to our

community members makes them safe. And my
focus, and | know your focus in patient safety has

always been on providing safe care to our
patients.”
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Voice of Patient and Family

Jennifer Dingman

Founder, Persons United Limiting
Substandard and Errors in Healthcare
(PULSE), Colorado Division
Co-founder, PULSE American Division
TMIT Patient Advocate Team Member
Pueblo, CO
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S —
Fight the Good Fight...
Finish the Race...

Keep the Faith...
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]
Everyone is a Patient
and

Everyone CAN BE a Caregiver
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Healthcare Innocence Project

False Narratives & Weaponizing Information

¢ Mis-information: when false information is shared, but
no harm is meant.

INFORMATION
DISORDER
MACHINES

* Dis-information: when false information is knowingly
shared to cause harm.

* Mal-information: when genuine information is shared to
cause harm, often by moving information designed to stay
private into the public sphere.

Source: Claire Wardle and Hossein Derakhshan “Information Disorder”
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Survival Loss Over Time for Sudden Cardiac Arrest
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3 Minutes from Gun Shot to Stop the Bleed
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Cardiac Arrest Chain of Survival

I T o
rgency Quality CPR Defibrillation gency

Advanced Life Support

& Postarrest Care Recovery

Response System Medical Services
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Freshmen Survive & Thrive™ Checklists

High School Freshmen: College Freshmen:

Basic Actions: Basic Actions:

a Phone 911 - Automatically call ICE Parents 0 Medical Power of Attorney — college, home, and recreation US States
a Know Local Hospitals — Level 1 Trauma Centers a Phone 911 — Automatically call ICE - Parents or Another Adult
 Review Family FEMA Checklist for Disasters a Know Local Hospitals - Level 1 Trauma Centers near College
Sudden Cardiac Arrest: Sudden Cardiac Arrest:

Q Consider Cardiac Screening — EKG & Ultrasound Q Consider Cardiac Screening — EKG & Ultrasound

0 Get CPR-AED Certified 0 Get CPR-AED Certified

Choking & Drowning Choking & Drowning

Q Learn Heimlich Maneuver & Rescue Position Q Learn Heimlich Maneuver & Rescue Position

Life Threatening Allergies Life Threatening Allergies

a Venom, Meds, Food Allergies and Epinephrine Auto-injectors a Venom, Meds, Food Allergies and Epinephrine Auto-injectors
Opioids and Poisoning Opioids and Poisoning

a Counterfeit Pills, Fentanyl, THC, and Nicotine Poisoning a Counterfeit Pills, Fentanyl, THC, and Nicotine Poisoning

a Vaping Dangers a Vaping Dangers

0 Narcan and Rescue Skills

a Narcan and Rescue Skills
Major Trauma Major Trauma

a Stop the Bleed Training
0 Understanding Concussions

a Stop the Bleed Training

a Understanding Concussions
Infections Infections

a Clean a Cut Save a Life

a COVID, Flu, and Pandemics

Transportation Accidents

a Nontraffic Drive-over Accidents

a Traffic Accidents, Risk Taking, and Substance Impairment
Bullying & Suicide

a Physical, Emotional, and Cyber-bullying

a Suicide Risk and Rescue

a Clean a Cut Save a Life
a COVID, Flu, and Pandemics

Transportation Accidents

a Non-traffic Drive-over Accidents

a Traffic Accidents, Risk Taking, and Substance Impairment
Bullying & Suicide

a Physical, Emotional, and Cyber-bullying

o Suicide Risk and Rescue
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Freshmen Survive & Thrive™ Checklists

High School Freshmen:
Basic Actions:
a Phone 911 - Automatically call ICE Parents
a Know Local Hospitals - Level 1 Trauma Centers
a Review Family FEMA Checklist for Disasters
Sudden Cardiac Arrest:
a Consider Cardiac Screening — EKG & Ultrasound
a Get CPR-AED Certified
Choking & Drowning
Q Learn Heimlich Maneuver & Rescue Position
Life Threatening Allergies
@ Venom, Meds, Food Allergies and Epinephrine Auto-injectors
Opioids and Poisoning
a Counterfeit Pills, Fentanyl, THC, and Nicotine Poisoning
Q Vaping Dangers
@ Narcan and Rescue Skills
Major Trauma
a Stop the Bleed Training
Q Understanding Concussions
Infections
a Clean a Cut Save a Life
a COVID, Flu, and Pandemics
Transportation Accidents
a Non-traffic Drive-over Accidents
a Traffic Accidents, Risk Taking, and Substance Impairment
Bullying & Suicide
a Physical, Emotional, and Cyber-bullying
0 Suicide Risk and Rescue

High School Freshmen

Med Tac Bystander Rescue Care

12/21/2023

Freshmen Survive & Thrive” Checklists

College Freshmen

College Freshmen:
Basic Actions:
a Medical Power of Attorney — college, home, and recreation US States
a Phone 911 - Automatically call ICE - Parents or Another Adult
a Know Local Hospitals - Level 1 Trauma Centers near College
Sudden Cardiac Arrest:
a Consider Cardiac Screening - EKG & Ultrasound
a Get CPR-AED Certified
Choking & Drowning
a Learn Heimlich Maneuver & Rescue Position
Life Threatening Allergies
a Venom, Meds, Food Allergies and Epinephrine Auto-injectors
Opioids and Poisoning
a Counterfeit Pills, Fentanyl, THC, and Nicotine Poisoning
a Vaping Dangers
a Narcan and Rescue Skills
Major Trauma
a Stop the Bleed Training
a Understanding Concussions
Infections
a Clean a Cut Save a Life
a COVID, Flu, and Pandemics
Transportation Accidents
a Non-traffic Drive-over Accidents
a Traffic Accidents, Risk Taking, and Substance Impairment
Bullying & Suicide
a Physical, Emotional, and Cyber-bullying
a Suicide Risk and Rescue

Med Tac Bystander Rescue Care
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